ECOTOPIA

TOGETHER, WE CO-CREATE A BETTER WORLD



SI A\/I Siam Piwat has always adhered to the principle of business for

DI\‘V,\ VI sustainability, through co-creation and creating shared values.

The ultimate goal is to achieve equality and mutual benefits at
all levels and to elevate the quality of life and potentials for Thais
and other world citizens alike.

We serve as a driving force of the Thai economy today and to
bring reputation to our country. All of our retail properties have
assigned spaces devoted to support SME businesses as well as
underprivileged people from across the country to showcase 1
their potentials and their products. '
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Our mission Is To extend these potentials and values to other
parts of the World.
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Siam Piwat plans to bring these local
heroes 10 go beyond and grow in
overseas markets
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CREATIVE ECONOMY
AFTER PANDEMIC

AND ADAPT TO NEW NORMAL
Ay Sy vﬁw




3R0 FLOOR
CREATIVE LAB

THE 'NEW DESTINATION' FOR PEOPLE WHO
PASSIONATE WITH

DESIGN OBJECT, ECO DESIGN , SUSTAINABLE LIFESTYLE AND
MODERN CRAFTSMANSHIP.




CORE VALUE STRATEGIES

ECO + SUSTAINABILITY CRAFT + THAI WITH A TWIST

A PLATFORM TO I
CREATE CONNECT AND ECOTOPIA C OM THE CREATIVE INSPIRATION

TOGETHER, WE CO-CREATE A BETTER WORLD CRﬂFT PI—ATFORM TO I—OVE, ENJOY
COMMUNICATE AND TAKE PRIDE OF MODERN
ECO COMMUNITY FOR DRIVING A TH AI THAI PRODUCT.
POSITIVE CHANGE TO THE WORLD

CREATIVITY

OpS

OBJECTS OF DESIRE STORE DESIGN + AWARD-WINNING

THE PLATFORM OF LIFESTYLE
PRODUCT AND HOME DECOR
FROM AWARD- WINING AND
EMERGING THAI DESIGNER




ECOTOPIA

TOGETHER, WE CO-CREATE A BETTER WORLD

Ecotopia — the first and biggest leading eco-lifestyle destination in Asia.
Ecotopia is co-created through the collaborative power of 12 leading ‘Eco Co-
Creators’ who are bona fide of green living and the young generations.

It is a city for all eco-conscious lovers who share the belief that “Together, We Co-
Create a Better World,"” as well as an eco-community that infroduces green litestyles
that can improve quality of life for all and conftribute value to others.




Brand
Concept

Ecotopia is a platform implementing this strategy through the unity of 12 Eco Co-Creaftors,
the creative minds living an exemplary green life, and making positive environmental impacts.
The co-created space is a collaboration between 12 eco-conscious individuals presenting
a unigue eco-centric experience that is more approachable and practical.




ECOTOPIA

TOGETHER, WE CO-CREATE A BETTER WORLD

New Experience of Eco

Henu Tudzasmaiuananiu 918 ayn wazvin Llanniu Auieseassd Lasngnay
Sl andosenazassdseaunsal lvid2eeAin Eco

Better world products

wasTINEUASn L andrsuns 19806 Tulanga Tud NRdavsainn aoaAuna
Snuazfieialan

Green community
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Inspired change
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AunasNuNiuaa lodnee Tigaesnidsundassasdnida tive lanyifay

Commitment to the world
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N3 Ecotopia SaNAULIT ALaNAULAN®) 203ANNAS lafige Tl Together,
WE co-create a better world



ECOTOPIA

TOGETHER, WE CO-CREATE A BETTER WORLD

Mission(B2C): Mission(B2B):

Ecotopia, a place to change yourself Ecotopia, a platform to create, connect and
and be a part fo change the world. communicate eco community for driving
positive change to the world.
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The 2, OOO sg.m. aread houses over 300 brcmds of eCo- frlendly and heol’rh oriented
products that cater to every aspect of sustainable living and the new normal
iInnovaftive lifestyle, located on the 3rd Floor of Siam Discovery, the Exploratorium.




experience
strategy:
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50%
s 1. HYGIENE RELIEF

EXPERIENCE
MOOD

AND TONE  niauowunnqa:ona Uaoane Isiolsa Woasoadwidoduniahofo

NNUSINAKALIINANNAUDYIUANNI:KINAS:IDVIIA:TS::KIVMVEDAL
U dusdvnans:g:kiv IWolkinanWwsdnaueilaulsusMs

MOOD & TONE : CLEAN, RELIEF, ORGANIZED
COLOUR & MATERIAL : LIGHT, POLISHED



DESIGN
EXPERIENCE
MOOD

AND TONE




Assoc.Prof.Dr.Sing Intarachuto

Eco Projects Advisor

e Developed the project
ECOTOPIA by combining the
words Ecology + Utopia

e O create the ideadl city of green
products for eco-conscious
people who care about the
world

e Create 10 commandments to
select sustainable and
environmentally friendly
products.

Tassana yanaubol,
The Embassy of Design Territory

e Design and create the
ECOTOPIA space to be the
greatest eco-friendly community
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Positive Change
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Ecotopia
IS a showcase of Siam Piwat’'s new retail model of the future under the vision *Co-creation
and Creating Shared Value” for sustainabllity.

Ecotopia is a platform implementing this strategy through a unity of 12 Eco Co-Creators,
the creatfive minds living an exemplary green lives and making positive environmental impacts



.
12 ECOTOPIA CO-CREATORS

1)  An Eco co-architect Noppanit Isarankura Na

u1sInlnnSIoINGS 12 NMuniBessryluAransinaznvug Avuchaya:

2)  Kamonnart Ongwandee, an intermediary for Fashion
I L3 .. Revolution Thailand;

E ‘ o ' ‘ ‘ Tanawat Maneenawa, TAM:DA brand owner and the

TOGETHER, WE CO-CREATE A BETTER WORLD i savior of wasted products, fransforming them into
valuable goods;

Prem Pruktayanon, a zero-waste business leader and
the eco-content creator;

L s il - A Poramin Watnakornbancha, a co-founder of
Bl D R B A K el N b/ - Pasutara, and the natural product brand Ali;
CO - CREATE ll’ ) 3 Dr. Chompunuch Warakulwit, a ‘Green Chemist’
——— B page creator and a experimenter of natural
__ABETTER |LF - oroducts;
'! WORLD X Fix |
B 3¢ FLOOR ‘II .
"' ; Charee Boonyavinij, the founder of Uncle Ree’s Farm;

AN

‘ “ hi) ,J. B ~\A ‘
P : \ T Anak Navarqj, the founder of Patom Organic Living;
ol N V"
;: ’dzy \

‘.’é Puwasawat Chakrabongse, the director of Precious
Plastic Bangkok;

Somsak Boonkam, the leader of tourism-based Local
Alike;

Thanarak Voralittanon, the owner of SACKITEM
Upcycled Bag,

Environmanby Romtham Khumnurak, Wilawan
Panyang, Peerapol Hemsirirath, Napatara
Thummachua, Sutinan Sutatham, and Setthawut
Pantnara — the team behind the Environman

ECOTOPIA

TOGETHER, WE CO-CREATE A BETTER WORLD
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en’r,orksho and Community Ac’rivi’ris

ccotopla s setf fo be the community to inspire those who wish to lead the life that
empower their respective communities and our planet, and elevate the power of
knowledge through innovation and engaging activities, a place where all can foster
sustainability




: Eco Community

Creating
Through
Activities

\\' N\
Y K ‘

"y
" v’

\Nis
¥
\.
»

/
- -

' //-
-/‘7~.-

.;!\ -_Ss‘t;’éﬁr' ; & ‘
\. ,". < "/“.’[‘

. : ; “
.ﬂ,_(g. -‘s
7Ny

‘ ’

A

Be a motivational source for encouraging customer
To have the positive change on themselves, other people and the world.
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Plant and Gardening equipment
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Eco Everyday-used prouc’r
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Up-cycled lifestyle Organic Beauty New Normal hygienic
Product Prociue] | Eco product



Hygienic
Household

15%

Eco Everyday
Use

10%

S

Plant and
Gardening.

30%

Fashion g R
And Lifestyle A8 UERG SR, AR
10% F 3 ™

s

Eco Food

15%

Organic
Beauty
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Hyg}ienic Zone :

It is an-,g:hm‘

Lo eone | refall expenen“c 5 “
Post-Pandemic gt - = e _\:_ ' fOI’ the New
Lifestyle FT TSl Rty | NormaH’ fesfyle

l"?Wcme’ry of household
roducts that made rom
bvaurdl ingredients or
& "bt adable mo’reno S

_/

A Hyg|en|c product fit fo
Post-Pandemic
and new normal Lifestyle .
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U self checkout IV1gA cashless
N0 1518950 vanasdudanTusudu

New Normal
Shopping Experience

: ECeTO PIA sudUszaun1sal 1na
VvV UJsuaa THINU

laNalaauuuNew
Normal

SELF CHE
BETTER Nava.‘ %[ocppkfelwl;'v.
uwﬁemmomqum 2

Wpanmsdneailugiy
Ecotopia 39NN self
checkout W1 QR Code
Taggn@anIsaawnuuis Tand
1A309 KIOSK tivazinszidu,
ATIVFDUANNYNADIADY

SELF CHECKOUT

BETTER NEW SHOPPING WAY
goUUunuuaIensu 4o a:a9n

SAIENITHAUAN, BITLIUHIUUAS
LASANVIDUATLATAG LazrREU
duAnNautUlaas demaan
du1e liapIsamIu




THANK YOU



