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Affordability was the
way to reach the
majority,

the many people.

Low price, but not at
any cost!

It is who we are and
how we do business



PROFIT, PEOPLE & PLANET POSITIVE

Unsustainable Consumption Climate
Change

As a response to the three
major challenges impacting
the IKEA business, we have
identified three corresponding

change drivers that will help Healthy & Circular

us to fulfil our vision . sustainable & climate
to create a better everyday life \ living positive

for the many people and become
people and planet positive with
profitable growth

Inequalities
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Welcome
home to me
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Value Affordability Wastefulness Convenience Citizenship
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CIRCULAR
FOR IKEA
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FROM A
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EXTRACTING PARTS SUPPLY

RAW MATERIALS

BUSINESS

&3 L

MANUFACTURING

DISTRIBUTION

= W

CUSTOMER LANDFILL /
INCINERATION

A 4
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TOA IKEA




OUR STRATEGICGOALS

ENABLING
CUSTOMERSTO: 100%
ACQUIRE, CARE CIRCULAR

FOR, PASS ON PRODUCTS
PRODUCTS IN BY 2030
CIRCULAR WAYS

BY 2030 ALL
MATERIALS
USED ARE
RENEWABLE
ORRECYCLED

TAKING THE
LEAD AND
JOINING
FORCES WITH
OTHERS
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WHAT IF?




IKEA of Sweden AB

6T0Z-STOZ A'8 SWaIsAS YT 433UL @



